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Who We Are

Tourism British Columbia’s mandate is to support and promote
the business of tourism throughout the province. We are a
professional marketing organization structured to develop and
deliver programs and services that attract visitors to British
Columbia and help ensure that the quality of their vacation
experience keeps them coming back for more.

HOW TO USE THIS GUIDE

Our Program Guide provides a directory of Tourism British
Columbia programs and services that are available to the
tourism industry. Our goal is to make it easy for you to access
the information and programs that will help you build and
grow your business.

The Guide is aligned with four strategic priorities identified
in Tourism British Columbia’s long-term plan to grow tourism
throughout the province:

e Attracting volume from close-in markets

e Attracting volume from high yield markets

e Enhancing the visitor experience

* Improving market readiness

The first section describes programs that relate to increasing
overall visitor volume, including details on activities designed
to help you reach more potential visitors through promotional
activities targeted at North American and overseas markets.
Section two profiles customer service programs aimed at
enhancing the visitor’s experience. In the third section, you will
find information on the resources we offer to help you plan and
expand your business.

CoNTACTS

For each program listed, we have included appropriate
contact information. If you would like more information on how
Tourism British Columbia can help your business, you will find
a comprehensive list of Tourism British Columbia contacts, in
addition to other industry contacts, in the back of the Program

Guide.

Unless stated otherwise, all programs will be available

for participation as of April 1, 2005. Please check
www.tourismbc.com, which provides updates on all of Tourism
British Columbia’s activities.

— www.tourismbc.com
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Strategic
Priorities

 Attracting Volume from
BC Residents and close-in markets

e Attracting Volume from long-haul North
America and Overseas markets

Helping to Promote Your Business

Tourism British Columbia develops long-term marketing and sales
strategies in consultation with our industry partners, based on the
needs and inferests of consumers. To maximize effectiveness and
reach, Tourism British Columbia targets three geographical areas:
North America, Asia/Pacific, and Europe. In each area, activities
focus on specific consumer and trade programs.

NORTH AMERICA
MARKETING PROGRAMS

North America is British Columbia’s most important market

in terms of its proximity, size and existing level of consumer
awareness. Within North America, British Columbia represents
the largest source of visitor revenues. British Columbia,
California, Washington, Alberta and Ontario form

the core markets.

Opportunities abound to promote both quick getaways and
longer stay vacations. Each year, Tourism British Columbia’s
programs address trade and consumers in key markets. This
division focuses on increasing visitation year round, with
particular emphasis on the shoulder seasons by increasing
getaway business. This division also encourages travel
throughout all six regions of the province by emphasizing
the unique benefits of each region and product sector.
Media relations play an integral role in all programs. Trade
development takes place through trade shows, educational
programs and cooperative promotions that target tour
operators and travel agents who specialize in travel to

Canada.

TrRAVEL TRADE

Tourism British Columbia works closely with key account tour
operators and travel agents in Canada, the United States and
Mexico to increase visitor volume, expand seasonality and
distribution of tour programs in the province. In addition, we
educate frade partners about the unique travel experiences
British Columbia has to offer. We also work on select
initiatives with the Canadian Tourism Commission (CTC)

in the United States and Mexico targeting consumer

and frade.

www.HelloBC.com




m ®Registered Trademark of
Tourism British Columbia

For information on direct mail programs and cooperative
marketing activities with the CTC, contact:

Richard Lewis, Market Development Manager, North America
Tel: 604 660 4704 Fax: 604 660 3383

E-mail: Richard.Lewis@tourismbc.com

To update our sales staff on new products targeted
to North American markets, contact:

Christine Dalzell, Coordinator, North America
Tel: 604 660 4702 Fax: 604 660 3383

E-mail: Christine.Dalzell@tourismbc.com
BC EscAPEs

This multi-million dollar program launches each year in late
February, targeting leisure travellers from selected areas within
North America. Through various marketing and advertising
initiatives, accommodation offers and getaway ideas are
featured with an emphasis on spring travel. The 2004
campaign resulted in approximately 22,500 visitor parties,
generating over $51 million in revenue.

Consumers can book offers featured in the 2005 BC
Escapes guides by calling 1-800 HELLO BC®, or through
www.HelloBC®.com. In addition, U.S. guides contain air &
hotel packages that can be booked through the participating
airline operators.

Details of buy-in opportunities for the 2006 BC Escapes
program will be available in late summer 2005. BC Escapes
guides and offers are promoted via direct response television
advertising, direct mail, newspaper, Internet, media relations
and other promotional activities.

Primary American markets include California (with a focus
on San Francisco and Los Angeles), Portland and Seattle.

Primary Canadian markets include British Columbia, Calgary,
Toronto and Montreal.

Accommodation businesses

Sheryl Barowsky, Sales, Account Coordinator,
Tourism Product Management

Tel: 604 660 3681 Fax: 604 660 3688
E-mail: Sheryl.Barowsky@tourismbc.com

LisTing & LINKING PROGRAM
The Listing & Linking Program offers British Columbia

accommodation suppliers the ability to have their product and
service information presented to potential customers through

Tourism British Columbia’s distribution channels. Listings will be

published on the www.HelloBC®.com website as well as in the
printed Approved Accommodation Guide. Listing information

will also be available through the Visitor Info Centre Network
and through Tourism British Columbia’s free reservation and
information service.

Website listings are accessible by anyone around the world. The
Approved Accommodation Guide is distributed within Canada,
the USA and Internationally. See Consumer Publications for more
details on the Approved Accommodation Guide on page 16.

Tourism British Columbia Approved Accommodation properties
See Quality Assurance on page 14.

2006 Listing & Linking Program Registration for Returning
Participants opens: June 1, 2005.

Closing date for registration in Listing & Linking Program:
August 31, 2005

New registrants can access the 2006 Listing & Linking program
by contacting Tourism Product Services below.

Register yourself, online: www.tourismbc.net
Tel: 1 800 TBC 7899 (1 800 822 7899) Fax: 250 387 9406

E-mail: productservices@tourismbc.com

Tourism PARTNERS PROGRAM

The Tourism Partners Program offers opportunities for tourism
businesses to gain exposure through cooperative marketing
programs conducted by Regional Destination Marketing
Organizations in partnership with Tourism British Columbia.
Opportunities include print, radio, newspaper and magazine
advertising, websites, participation in regional guides and other
publications, and attendance at trade and consumer shows.

The Tourism Partners Program represents our largest annual
investment, with combined program expenditures by Tourism
British Columbia in partnership with industry totalling over
$5 million.

Short-haul markets, including Alberta, Washington, and
British Columbia

Regional DMO’s and participating tourism businesses

Peter Harrison, Marketing Manager
Regional and Sector Programs

Tel: 250 387 8578 Fax: 250 387 9406
E-mail: Peter.Harrison@tourismbc.com

NEW! PARTNERS PLus

This program provides opportunities to take regionally focused
initiatives beyond short-haul markets. This program also
provides an avenue for joint marketing between the regional

www.tourismbc.com www.HelloBC.com



Destination Marketing Organizations (DMO) and community/
city marketing organizations.

North America long-haul markets

Partnership proposals can be initiated by regional DMO'’s
in consultation with community/city DMO'’s. Opportunities
for individual businesses will be identified and offered by
regional DMO's.

See further info at www.tourismbc.com

NEW! CommuniTy FOUNDATIONS -
CooPERATIVE MIARKETING

This program provides marketing support for communities

to increase tourism revenue from close-in markets.
Complementary to Tourism Partners which delivers short-haul
opportunities for communities and businesses, this program
will enable communities to develop and implement unique
programs.

Short-haul markets (including within region and within BC)

Partnership proposals can be initiated by communities in
consultation with regional DMO’s. Opportunities for individual
businesses will be identified and offered through this process.

See further info at www.tourismbc.com

NEW! City STAYS -
CooPERATIVE MIARKETING

This new program will provide marketing support to help
increase revenue to iconic city stay destinations from key
long-haul markets.

Primarily North America long-haul markets

Programs will be developed through joint planning between
Tourism British Columbia and the respective city DMO's.
Opportunities for individual businesses will be identified
and offered by city DMO's.

See further info at www.tourismbc.com

NEW! MeeTings BC -
CooPERATIVE MIARKETING

This new program will provide marketing support to help

build revenue from the meeting, incentive, conventions and
exhibition markets, and to increase pre and post meeting travel
to all regions in British Columbia.

-! www.tourismbc.com

Primarily North America short and long-haul markets

Partnership proposals can be initiated by city destination
marketing organizations together with convention/conference
facilities or by a province wide consortium of convention/
conference facilities.

See further info at www.tourismbc.com

NEW! ExpPeriencEs BC -
CooPERATIVE MIARKETING

This new program will provide marketing support to help
increase revenue to product experiences in long-haul
markets.

Primarily North America long-haul markets (the Tourism Partners
Program supports product sectors in short-haul markets)

Partnership proposals can be initiated by sector associations
or a consortium representing the breadth of sector product
available through the province.

See further info at www.tourismbc.com

OVERSEAS MARKETING
PROGRAMS

Tourism British Columbia has representatives in key overseas
markets — Japan, Taiwan, Australia/New Zealand, the

United Kingdom and Germany — working on behalf of British
Columbia tourism businesses to identify market trends and
opportunities. They work with tour operators to introduce new
products and to develop targeted joint campaigns that translate
consumer interest into sales. All markets use familiarization
tours and trade education as cost-effective ways to introduce
British Columbia products. Each overseas office operates

a media relations program that aims to maximize editorial
coverage and public relations activities.

TrRAVEL TRADE

Tourism British Columbia conducts a number of programs
aimed at expanding the volume and the seasonal and
geographic distribution of overseas visitors.

Our extensive travel trade education program includes
seminars with British Columbia DMO's and those of other
provinces, in-house seminars for tour operators and travel
agents, trade and media familiarization tours, and joint
initiatives with the Canadian Tourism Commission (CTC).
Tourism British Columbia also develops and distributes
destination information in Japanese, Korean, Chinese and
German languages to appropriate trade and media outlets in
overseas countries.

www.HelloBC.com
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Tourism British Columbia develops targeted joint initiatives such
as direct mail and print campaigns to promote British Columbia
products offered through our key account tour operators.
Cooperative sales promotions with travel trade partners focus
on specialized British Columbia travel products, such as rail
touring, soft adventure and wildlife viewing, skiing, shugaku
ryoko, spas, and British Columbia’s wine and gourmet festivals.
Other promotions feature the shoulder and low seasons in
Vancouver and Victoria, winter non-ski touring, summer in
Whistler, and self drive throughout the province.

For information on advertising opportunities in CTC
publications, trade shows or educational programs
in Asia, contfact:

Cindy Gobin, Market Development Manager, Asia
Tel: 604 660 3234 Fax: 604 660 3383
E-mail: Cindy.Gobin@tourismbc.com

To update our offices on new products targeted
to Asian markets, contact:

Anthony Rippingale, Coordinator, Asia

Tel: 604 660 2872 Fax: 604 660 3383
E-mail: Anthony.Rippingale@tourismbc.com

For information on advertising opportunities in CTC
publications, trade shows or educational programs
in Europe, Australia & New Zealand, contact:
Geoff Sturgeon, Market Development Manager,
Europe & South Pacific

Tel: 604 660 4708 Fax: 604 660 3383

E-mail: Geoff.Sturgeon@tourismbc.com

To update our offices on new products targeted
to European and South Pacific markets, contact:
Fiona Frost, Coordinator, Europe & South Pacific
Tel: 604 660 2902 Fax: 604 660 3383

E-mail: Fiona.Frost@tourismbc.com
CAnADA’s WEsT M ARKETPLACE

The Canada’s West Marketplace® trade show is a partnership
between Tourism British Columbia and Travel Alberta and is
the largest tourism trade show in Western Canada. The event
provides an ideal opportunity for suppliers of export-ready
tourism product to meet with overseas buyers.

For more information visit: www.canadaswestmarketplace.com

Export-ready tourism businesses who are inferested in having
product represented by international tour operators can apply
for admission.

Christine Jones, Marketing Coordinator, Overseas Programs
Tel: 604 775 0599 Fax: 604 660 3383
E-mail: Christine.Jones@tourismbc.com

www.tourismbc.com

OTHER MIARKETING PROGRAMS
Tourism British Columbia has many programs that provide
coverage for businesses across all markets.

Trade Shows

NoRrTH AMERICA M ARKETPLACES

INORTH AMERICA: TRADE

Mountain Travel Symposium.............ccceevvvieennn... April 2005
Cruise-a-Thon ..o June 2005
OMCA (Ontario Motor Coach Assn.)............... October 2005
CrossSpere (formerly NTA).........ccoooiiiinn November 2005
ABA (American Bus Assn.) ...........cccoeeeiiiiiinn. February 2006

USTOA (United States Tour Operators Assn.)...December 2005

LaTin AMERICA: TRADE
Conozea Canada.......oeviiiiiiiiiie e TBD
GoGo Learning Conference.............ccceeevveeannnn... April 2005

Maria Greene, Sales Manager, North America
Tel: 604 660 2956 Fax: 604 660 3383
E-mail: Maria.Greene@tourismbc.com

OvVERsSeAs IMIARKETPLACES

AsiA TRADE
JATA, Japan ..., September 22-25 2005
Kanata, Japan........ccoooeeiiiiiiic October 2005
Showcase Canada .......ooveeeoieeeiiiiii October 2005
Asia TrRaDE/CONSUMER
World Travel Fair, Korea ... June 2-5 2005
International Travel Fair, Taiwan ......... November 17-20 2005
International Travel Mart, China.......... November 24-27 2005
Paciric
Canada Calls, New Zealand .........oovvvveennnn... February 2005

Canada Day Celebrations & BC Mission, Australia...July 2005

EuropPe TRADE

Top Resa, France ..., September 2005

ITB, Germany........cooovviiiiiiiiiiiiiiiieeee March 11-15, 2005

Spotlight Canada, U.K. ..o March 7-9, 2005

World Travel Market, UK. ................ November 14-17, 2005
CANADA

Rendez Vous Canada, Saskatoon SK ............ May 7-11, 2005

Canada'’s West Marketplace, Victoria BC ...December 1, 2005

Anthony Rippingale, Coordinator, Asia
Tel: 604 660 2872 Fax: 604 660 3383
E-mail: Anthony.Rippingale@tourismbc.com

Fiona Frost, Coordinator, Europe & South Pacific
Tel: 604 660 2902 Fax: 604 660 3383
E-mail: Fiona.Frost@tourismbc.com

www.HelloBC.com




TrRAVEL MEDIA RELATIONS

Travel media relations play an infegral role in maximizing
consumer and trade awareness of British Columbia as a top
travel destination through unpaid media coverage in key
markets. Travel media include freelance journalists, travel
editors, broadcasters, producers and travel trade media.

Activities include attending key media events, initiating and
organizing frips for qualified media, building relationships with
key media, and positioning unique story ideas with media.

In addition, this division develops press kits and image bank
materials for distribution to appropriate travel media.

Worldwide unpaid media coverage for 2003/2004 fiscal year
was valued at over $156 million.

US: California, New York, Oregon and Washington
Canada: British Columbia, Ontario, Quebec, Alberta
Europe: U.K., Germany, the Netherlands, Italy, and France
Asia/Pacific: Japan, Australia/New Zealand, Taiwan,
Southeast Asia, China

Tourism businesses with new tourism product updates or unique
travel story opportunities

To provide our travel media specialists with updates on tourism
products, contact:

Carla Mont, Coordinator, North America
Tel: 604 660 1957 Fax: 604 660 3383
E-mail: Carla.Mont@tourismbc.com

Josie Heisig, Coordinator, Overseas
Tel: 604 660 0565 Fax: 604 660 3383
E-mail: Cindy.Burr@tourismbc.com

-ﬂ www.tourismbc.com
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Strategic
Priorities

e Enhancing the Visitor Experience
e Building Customer Loyalty

Tourism British Columbia works directly with visitors and
industry to help enhance the quality of the British Columbia
vacation experience. The Tourism Operations division offers
programs and services that cover the complete holiday
cycle, from providing the information they need, to making

it easy to book vacations and ensuring that the services,
accommodations and attractions they visit encourage them to
return to British Columbia.

VisiTor INFoO NETWORK

Tourism British Columbia operates five Visitor Info Centres and
partners with over 100 community-based Visitor Info Centres
throughout British Columbia. Visitor information counsellors at
the Centres have a direct impact on the visitors’ impressions
of British Columbia, encouraging longer stays and travel in all
regions of the province. In 2004, Visitor Info Centres served
3.3 million visitors.

Tourism businesses can participate by distributing their
publications through the Visitor Info Centres.

Origin of Visitors

British Columbia: 42%
Short-haul* Markets: 15%
Long-haul** Markets: 24%
Europe: 14%
Asia: 5%

Accommodation, attraction, activity and transportation
businesses

Jennifer Handley, Manager, Visitor Services & Sales
Tel: 250 387 1643 Fax: 250 356 8246
E-mail: Jennifer.Handley@tourismbc.com

Short-haul markets include Alberta, Saskatchewan, Manitoba, Yukon,
Washington, Oregon, Idaho, Montana and Alaska

Long-haul markets include Ontario, Eastern Canada, California and the rest of
North America

**

www.HelloBC.com _



SuprperHosT 2010

Tourism British Columbia has established a reputation for
customer service training with its internationally recognized
SuperHost workshops. Businesses can achieve a recognized
SuperHost Business designation by having 60% or more of
their employees participate in one or more of the SuperHost
workshops. Designed for employees in the tourism and
hospitality or service sectors, these workshops include:

¢ SuperHost Fundamentals: Establish the basics of extra
mile service.

e Service across Cultures: Discover the importance of a
welcoming attitude and a willingness to learn.

e Customers with Disabilities: Learn to put the person first
and the disability second.

* Japanese Service Expectations: Determine how you can
bridge the “welcome” gap.

e Service in Health Care: Client service in a health
care setting.

e Sales Powered by Service: Charge your team with service
tips for better customer care.

e Solving Problems through Service: Solve problems
through excellent customer service.

e Frontline Management Solutions: An innovative workshop
for managers and supervisors in the service industry.

All workshops are facilitated by trainers who have been
trained and certified by Tourism British Columbia’s Master
Trainers.

Training Services also provides customized workshops to
address specific business need:s.

Cost: SuperHost workshops — between $35 — $90/person
depending on the course and location. Frontline Management
Solutions — $149/person.

Workshops are offered throughout the province by Tourism
British Columbia’s representative organizations

For program information and registration, contact:
Nancy Frederickson, Coordinator, Training Services
Tel: 250 387 1711 Fax: 250 356 8246

E-mail: Nancy.Frederickson@tourismbc.com

TouRrisMm WoRKFORCE DEVELOPMENT (Go2)

Tourism British Columbia works closely with Go2 - The
Resource for People in Tourism to ensure a well-trained

-ﬂ www.tourismbc.com

professional workforce delivers quality experiences to all our
visitors. Go2 was created by the industry in 2003 to help find
the services, information and programs that raise standards
and business results.

If you are an established tourism employer or an aspiring
entrepreneur or employee, you will find answers to your
questions with Go2 - The Resource For People In Tourism.

Go2 - The Resource For People In Tourism
Suite 306 — 15225 — 104th Avenue

Surrey, British Columbia

Canada V3R 6Y8

Tel: 604 930 9770 Fax: 604 930 9117
Web: www.go2hr.ca E-mail: info@go2hr.ca

Tourism BRiTiIsH CoLuMBIA'S
RESERVATION SERVICE

Tourism British Columbia’s reservation service provides
transaction capability for tourism businesses through our
free reservation service 1-800 HelloBC®, our website
www.HelloBC®.com and our Visitor Info Centre Network.

In 2004, 41,000 reservations generated $8.5 million
in industry revenue.

e 54% of reservations made through 1-800 HelloBC®
Call Centre

® 36% of reservations made through Visitor Info Centres
¢ 10% of reservations made through www.HelloBC®.com
In 2004, 1-800 HelloBC® serviced 150,000 calls.
Tourism British Columbia inspected and approved

accommodations as well as attractions, activity and
transportation businesses.

Ruth Vallance, General Manager, SNBC
Tel: 604 660 3680 Fax: 604 660 3688
E-mail: Ruth.Vallance@tourismbc.com

Tourism PrRobucT SERVICES

Tourism Product Services assists tourism product providers

to access the programs and services best suited to their
businesses. Acting as a first point of contact, Tourism Product
Services is a resource for fourism business registering in
programs, acquiring signage and choosing programs that
reflect the quality and standards of their business. Tourism
Product Services liaises with tourism product suppliers to
resolve consumer complaints.

®Registered Trademark of m
www.HelloBC.com Tourism British Columbia
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Formerly known as Accommodation Services, the role of
Tourism Product Services has been expanded to encompass all
types of product throughout the province. The Tourism Product
Services division offers subscription to programs such as:

e Listing and Linking program (formerly the Approved
Accommodation program), see page 4

® Quality Assurance program

* Rating programs (Canada Select, Camping Select,
Access Canada)

e Service and Attraction signing program
® Acts as a complaint resolution liaison between consumers

and tourism product providers.

Tourism Product Services
Tel: 1 800 TBC 7899 (1 800 822 7899) Fax: 250 387 9406

E-mail: productservices@tourismbc.com

QuALITY ASSURANCE

Tourism British Columbia’s widely recognized inspection
program grants Approved Accommodation status

to accommodation properties who meet established
standards. Approved Accommodation status is required

for accommodation businesses who wish to participate

in Tourism British Columbia’s accommodation programs,
including the Listing and Linkage Program (formerly Approved
Accommodation program), the HelloBC® Reservation Program
and the BC Escapes promotional campaign. In addition,
Approved Accommodation businesses can also apply for
“Approved Accommodation” highway signage.

Quality Assurance also evaluates and rates properties for
quality assurance rating programs such as Canada Select
and Camping Select, the national star-rating programs, and
for Access Canada, a program that rates properties for
accessibility for mature travellers and persons with disabilities.

Accommodation properties

Brent Hegadoren, Coordinator, Quality Assurance
Tel: 250 387 3023 Fax: 250 356 8246
E-mail: Brent.Hegadoren@tourismbc.com

For more information on the Listing & Linkage Program see page
4, and for the 2005 Approved Accommodation Guide distribution
and advertising contacts, see page 16.

NEW APPLICANTS: To ensure an inspection can be
carried out new applicants must contact Tourism Product
Services by May 30, 2005 Inspections carried out:
March-September 2005

www.tourismbc.com

ConsuMER PusLICATIONS ADVERTISING PROGRAM
Tourism British Columbia publishes a variety of consumer
publications to assist potential visitors in planning their
British Columbia vacation experience. By advertising in the
publications best suited to their business and target market,
tourism businesses can reach a wide audience of consumers
that are planning their vacations. Advertising opportunities
are available in all of the publications listed here, with the
exception of the BC Road Map.

VAcATION PLANNER

The Vacation Planner offers a powerful advertising opportunity
in a publication designed to reach the prime, out-of-province
target market: travellers over 40, with above average
education and income who are seriously considering a visit to
British Columbia. The Vacation Planner provides an overview
of the six British Columbia tourism regions and directs
consumers to the best resource for more detailed information
on selected destinations or activities.

260,000 Vacation Planners are distributed to primarily US,
overseas and Canadian markets through mail fulfillment of

1-800 HELLO BC® and www.HelloBC®.com inquiries, trade
and consumer shows, tour operators and travel agents. The
Vacation Planner is also promoted through other marketing
initiatives.

United States: 44%
Canada: 36%
Overseas: 10%

All tourism businesses targeting the long-haul markets

Canada Wide Magazines & Communications Ltd.
Contact: Gillian Trainor

Tel: 604 299 7311 Fax: 604 299 9188

E-mail: tbcadsales@canadawide.com

OuTtpooRr & ADVENTURE GUIDE

The Outdoor & Adventure Guide offers comprehensive
information on saltwater, freshwater, land and winter
outdoor adventures, from the guided tour to the do-it-yourself
excursion. A total of 160,000 guides are distributed through
Visitor Info Centres, mail fulfillment, 1-800 HELLO BC® and
www.HelloBC®.com inquiries, trade and consumer shows,
tour operators and travel agents. The guide is also promoted
through other marketing initiatives.

Canada: 55%
United States: 33%
Overseas: 12%
®Registered Trademark of
www.HelloBC.com Tourism British Columbia m
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Tourism businesses targeting activity/adventure-oriented
customers from all markets

Canada Wide Magazines & Communications Ltd.
Contact: Gillian Trainor

Tel: 604 299 7311 Fax: 604 299 9188

E-mail: tbcadsales@canadawide.com

Ad Closing for 2006 Outdoor Adventure Guide:
September 2005
Publication Date: December 2005

APPROVED AccoMMODATION GUIDE

With its 79-year track record, the Approved Accommodation
Guide has become the standard for information on
accommodation in British Columbia for both tourism businesses
and their customers. It is the only guide to Tourism British
Columbia-inspected and approved accommodations,

with distribution through Visitor Info Centres, mail fulfillment

to 1-800 HELLO BC® and www.HelloBC®.com inquiries, trade
and consumer shows, tour operators and travel agents.

For information on how properties are registered and
approved for listing in the Approved Accommodation Guide,
see the program on page 4.

Canada: 77%
United States: 14%
Overseas: 9%

Tourism British Columbia-approved accommodation properties
and tourism businesses targeting travellers from all markets

Canada Wide Magazines & Communications Ltd.
Contact: Gillian Trainor

Tel: 604 299 7311 Fax: 604 299 9188

E-mail: tbcadsales@canadawide.com

Ad Closing for 2006 Approved Accommodation Guide:
September 2005
Publication Date: January 2006

RecionAaL GUIDES

Regional Destination Marketing Organizations publish detailed
touring guides that provide comprehensive travel information
about their specific region. Several organizations also publish
guides that focus on activities such as golf and other outdoor
adventures. Advertising opportunities are available in each of
the guides.

Guides are distributed through the Visitor Info Centres, mai
fulfillment and trade/consumer shows.

www.tourismbc.com

Tourism businesses in each region

Regional Destination Marketing Organizations
See contacts listed at the end of the Program Guide

SEcTOR PUBLICATIONS

Each year, sector associations throughout the province
conduct marketing programs in conjunction with Tourism
British Columbia. Sector publications on experiences such as
fishing and guest ranches are key elements in these marketing
programs. Advertising opportunities are available in each of
the publications.

Guides are distributed through the Visitor Info Centres, mail
fulfillment and trade/consumer shows.

Tourism businesses involved in sector categories such as
fishing and guest ranches.

Peter Harrison, Marketing Manager,
Regional & Sector Programs

Tel: 250 387 8578 Fax: 250 387 9406
E-mail: Peter.Harrison@tourismbc.com

BC Roap MAapr AnD PARks GUIDE

This comprehensive map features updated highway and
detailed provincial park information. The Road Map is sold
through Visitor Info Centres and through HelloBC® Reservation
& Information Services and is also available at discounted
rates for tourism businesses who wish to provide maps to their
customers free of charge.

Davenport Maps
Tel: 1 888 611 MAPS (6277) Fax: 1 888 611 6222
E-mail: maps@davenportmaps.com

www.HelloBC.com
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Strategic
Priority

e Improving Market Readiness

Planning & Promoting Growth
Tourism British Columbia is pleased to provide a full spectrum
of services to assist tourism businesses start and grow their
operations.

BUSINESS DEVELOPMENT

Business Development generates revenue for Tourism British
Columbia’s business activities through non-traditional
partnerships, including leveraging funding with other partners.
In addition, Business Development helps to develop cultural
tourism strategies through partnerships with organizations
such as the Tourism Alliance for Western Canada and the
Aboriginal Tourism Association of BC.

Don Foxgord, Vice President, Business Development
Tel: 604 660 3759 Fax: 604 660 3383

E-mail: Don.Foxgord@tourismbc.com
Administrative Assistant

Tel: 604 775 0346 Fax: 604 660 3383

NEW! CommuniTy FounDATIONS -

PLANNING AND DEVELOPMENT
Building business is the reason for this industry focused branch.
Working closely with communities and businesses, Industry
Development provides information, conducts workshops as well
one as one-on-one counselling designed to help communities
and entrepreneurs to choose the right path toward success in
British Columbia’s tourism industry.

NEW! ExpPerieNnces BC -

TouRrisM SECTOR DEVELOPMENT
British Columbia is renowned for its exceptionally diverse selection
of tourism experiences. By encouraging these businesses to form
alliances in the form of industry sectors, Tourism British Columbia
is able to facilitate the pooling of resources and expertise.
As viable sectors, Tourism British Columbia is able to work directly
to assist them in becoming market-ready.

Tourism BusinEss EsSsSENTIALS
The Tourism Business Essentials series provides tourism
operators with valuable information on key aspects of running
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a successful tourism business. Developed in partnership with
the tourism industry, these informative how-to guides are easy
to read, easy to understand, and are must-haves for any
business competing in today’s dynamic tourism market.

Current topics include Hospitality Law, Ads & Brochures

that Sell, Internet Marketing, Tourism Packaging & Product
Distribution, Travel Media Relations, Starting a Tourism Business,
Sport Tourism and Environmentally Responsible Tourism.

There are currently three workshops being offered: Travel
Media Relations, Tourism Packaging & Product Distribution and
Sport Tourism. These workshops are each 3 hours in length and
are lead by industry professionals.

Details on description, pricing and ordering can be found at:
www.tourismbe.com/industrydevelopment

Communities, industry professionals, entrepreneurs with an
interest in tourism in British Columbia

For Tourism Business Essentials publications and workshops, contact:
Shawna Deagle, Coordinator, Industry Development

Tel: 604 660 3763 Fax: 604 660 3383

E-mail: Shawna.Deagle@tourismbc.com

For all other inquiries, contact:

Laura Plant, Manager, Industry Development
Tel: 604 660 3754 Fax: 604 660 3383
E-mail: Laura.Plant@tourismbc.com

Imace BANK

Tourism British Columbia’s Image Bank is available to the tourism
industry for the purposes of developing materials that promote
travel in British Columbia. Over 2000 images are available to
industry for use in materials that promote tourism in the province.

This is an online catalogue of images available to the tourism
industry and travel media for use in non-commercial promotion
of travel to and within British Columbia only. No other
purpose is allowed. Watermarked images from the Image
Bank be viewed at: www.tourismbc.com/imagebank

For full use and copyright information, you will need to reach
the above mentioned contacts.

For all non-media related requests, contact:
Dana Squarebriggs, Image Bank Assistant

Tel: 604 660 2755 Fax: 604 660 3383
E-mail: Dana.Squarebriggs@tourismbc.com

For all media related requests, contact:

Carla Mont, Coordinator, Travel Media Relations,
North America

Tel: 604 660 1957 Fax: 604 660 3383

E-mail: Carla.Mont@tourismbc.com

www.HelloBC.com m




RESEARCH SERVICES

Tourism British Columbia conducts research on various aspects
of the tourism industry, providing industry partners with
information to enhance the effectiveness of future marketing
and development projects. Regularly scheduled research
publications include: The Tourism Indicators, Year in Review,
Tourism Outlook, Value of Tourism and Regional and Products
profiles. In addition, Research Services publishes occasional
or special reports pertaining to various sectors or regions in
the province. Previous special reports have included several
activity-based tourist studies, commercial nature-based tourism
reports as well as a number of regional reports summarizing
visitor studies on the use of Visitor Information Centres around
British Columbia (e.g. Salt Spring Island and Grand Forks).

These and other research publications are available on the
Research web page of Tourism British Columbia’s corporate
website: www.tourismbc.com/research.

In addition, Research Services handles industry and public

research information requests, responding to over 600 requests
in 2004.

Tourism businesses, tourism associations, and the public

The Research Information Line: (250) 387 1567
E-mail: research@tourismbc.com

BRITISH COLUMBIA MAGAZINE

British Columbia Magazine combines well-researched

articles with the highest-quality photography to present

British Columbia’s natural beauty, its diversity of parks,
wilderness, and wildlife, its boundless opportunities for outdoor
exploration, adventure, and travel, and its legacy of history
and heritage places. Published quarterly, the magazine was
founded in 1959 and re-acquired by Tourism British Columbia
in 2001. It continues to inspire audiences with profiles of
British Columbia’s beautiful places, intriguing journeys and
remarkable people.

There are a wide range of advertising and distribution
opportunities available, as well as joint marketing
opportunities.

Bruce Hunter, Director of Finance and Operations,
British Columbia Magazine

Tel: 604 660 3702 Fax: 604 660 3710

E-mail: bhunter@bcmag.ca

m www.tourismbc.com

Vancouver Office

12th Floor, 510 Burrard Street
Vancouver, BC V6C 3A8

Tel: 604 660 2861

Fax: 604 660 3383

Victoria Office

Box 9830 Stn Prov Govt
300-1803 Douglas Street
Victoria, BC V8W 9W5
Tel: 250 356 6363

Fax: 250 356 8246

Australia Office
Level 5, 68 Alfred Street
Milsons Point

NSW 2061

Australia

Tel: 61 2 9959 4277
Fax: 61 2 9929 4543

UK Office

British Columbia House
3rd Floor, 3 Regent Street
London

SWTY 4NS

United Kingdom

Tel: 44 207 930 6857
Fax: 44 207 930 2012
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Germany Office
Johanna-Melber-Weg 12
Frankfurt D-60599
Germany

Tel: 49 69 6032095
Fax: 49 69 629264
After March 20, 2005:
Frankfurter Strasse 175
63263 Neu-lsenburg
Germany

Tel: 49 61 02 202 993
Fax: 49 61 02 207 947

Japan Office
Nishimura Building 2F
1-5-6 Yotsuya, Shinjuku-ku
Tokyo 160-0004 Japan
Tel: 03 5368 0782

Fax: 03 5362 2950

Taiwan Office
7GO03, 7th Floor,

No. 5, Sec. 5

Hsin-Yi Rd.

P.O. Box 109-857
Taipei, Taiwan

Tel: 886 2 2722 0805
Fax: 886 2 2723 9364
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BRITISH
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MARKETING & SALEs
Grant Mackay

Vice President

Tel: 604 660 6319
Grant.Mackay@tourismbc.com

Cam Routledge
Director, Overseas

Tel: 604 660 3769

Cam.Routledge@tourismbc.com

Carol Nelson

Director, North America

Tel: 604 660 3755
Carol.Nelson@tourismbc.com

Kathleen Lorentsen
Director, Marketing Services
Tel: 604 660 4257

Tourism
British
Columbia
Contacts

Christine Jones

Marketing Coordinator,
Overseas Program

Tel: 604 775 0599
Christine.Jones@tourismbc.com

Fiona Frost

Coordinator, Europe

and South Pacific

Tel: 604 660 2902
Fiona.Frost@tourismbc.com

Susan Rybar

Marketing Manager, Consumer
Programs, North America

Tel: 604 660 2191
Susan.Rybar@tourismbc.com

Joel Tkach

Kathleen.Lorentsen@tourismbe.com  Marketing Manager, Consumer

Richard Lewis

Market Development Manager,
North America

Tel: 604 660 4704

Richard.lewis@tourismbc.com

Cindy Gobin

Market Development Manager,
Asia

Tel: 604 660 3234
Cindy.Gobin@tourismbc.com

Geoff Sturgeon

Market Development Manager,
Europe & South Pacific

Tel: 604 660 4708

Geoff.Sturgeon@tourismbc.com

Anthony Rippingale
Coordinator, Asia
Tel: 604 660 2872

Anthony.Rippingale@tourismbc.com Dana.Squarebriggs@tourismbc.com

Tel: 604 660 3579

Joel.Tkach@tourismbc.com

Maria Greene

Sales Manager, North America
Tel: 604 660 2956
Maria.Greene@tourismbc.com

Christine Dalzell
Coordinator, North America

Tel: 604 660 4702
Christine.Dalzell@tourismbc.com

Peter Harrison

Regional & Sector

Marketing Manager

Tel: 250 387 8578
Peter.Harrison@tourismbc.com

Dana Squarebriggs
Image Bank Assistant
Tel: 604 660 2755

www.tourismbc.com
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Mika Ryan

Manager, Travel Media Relations
Tel: 604 660 3762
Mika.Ryan@tourismbc.com

Josie Heisig

Coordinator, Travel Media
Relations, Overseas

Tel: 604 660 0565
Josie.Heisig@tourismbc.com

Carla Mont

Coordinator, Travel Media
Relations, North America
Tel: 604 660 1957
Carla.Mont@tourismbc.com

TouRrism OPERATIONS
Rick Lemon

Vice President

Tel: 250 387 0130

Rick.Lemon@tourismbc.com

Lorrie Sommerville
Administrative Assistant,
Tourism Operations

Tel: 250 387 0122

Lorrie.Sommerville@tourismbc.com

Raymond Chan

Director, Client Services

Tel: 250 387 6826
Raymond.Chan@tourismbc.com

Margaret McCormick

Director, Visitor Services & Sales
Tel: 250 387 0113

Margaret. McCormick@tourismbc.com

Jennifer Handley

Manager, Visitor Services & Sales
Tel: 250 387 1643
Jennifer.Handley@tourismbc.com

Nigel Collett

Director, Information Technology
Tel: 604 660 0959
Nigel.Collett@tourismbc.com

Ruth Vallance

General Manager, SNBC
Tel: 604 660 3680
Ruth.Vallance@tourismbc.com

Jenni Hopkyns

Manager, Training Services
Tel: 250 356 9604
Jenni.Hopkyns@tourismbc.com

Nancy Frederickson
Coordinator, Training Services
Tel: 250 387 1711

Nancy.Frederickson@tourismbc.com

Faye Parlow

Director, Tourism Product
Management

Tel: 604 660 3680
Faye.Parlow@tourismbc.com

Brent Hegadoren
Coordinator, Quality Assurance
Tel: 250 387 3023
Brent.Hegadoren@tourismbc.com

Richard Porges

Manager, Research Services
Tel: 250 356 9936
Richard.Porges@tourismbc.com

Angela Xu

Research Analyst,
Research Services

Tel: 250 356 1489
Angela. Xu@tourismbc.com

BusiNEss DEVELOPMENT
Don Foxgord

Vice President

Tel: 604 660 3759
Don.Foxgord@tourismbc.com

Stéphanie Sirois
Administrative Assistant, Acting
Tel: 604 775 0346
Stephanie.Sirois@tourismbc.com

Shawna Deagle
Coordinator, Industry Development
Tel: 604 660 3763

Shawna.Deagle@tourismbc.com

www.HelloBC.com




Comox Valley Tourism
Tel: 250 334 6199

www.comox-valley-tourism.ca

Golden Tourism Association
T-Free: 1 800 622 GOLD
info@tourismgolden.com
www.go2rockies.com

Northern Rockies Alaska
Highway Tourism Association
Tel: 250 785 2544

Fax: 250 785 4424
info@hellonorth.com
www.hellonorth.com

Oceanside Tourism

Tel: 250 752 2388

Fax: 250 752 2392
T-Free: 1 888 799 3222
info@oceansidetourism.com
www.oceansidetourism.com

Pacific Rim Tourism
Association

Tel: 250 723 7529

Fax: 250 724 6328
info@pacificrimtourism.ca
www.pacificrimtourism.ca

Tourism Abbotsford
Tel: 604 859 1721

T-Free: 1 888 332 2229
info@tourismabbotsford.ca
www.tourismabbotsford.ca

Tourism Dawson Creek
Tel: 250782 4714

Fax: 250 782 2371
info@tourismdawsoncreek.com
www.tourismdawsoncreek.com

Tourism Kelowna

Tel: 250 861 1515

Fax: 250 861 3624
T-Free: 1 800 663 4345
info@tourismkelowna.com
www.tourismkelowna.com

Tourism Maple Ridge

& Pitt Meadows

Tel: 604 460 8300

Fax: 604 465 1106
tourism@mapleridge-pittmeadows.com
www.mapleridge-pittmeadows.com

Tourism Nanaimo

Tel: 250 756 0106

Fax: 250 756 0075
info@tourismnanaimo.com
www.tourismnanaimo.com

Tourism North Central Island
Tel: 250 830 1115

Fax: 250 830 0660
tourism@northcentralisland.com
www.northcentralisland.com

Tourism Prince George
Tel: 250 562 3700

Fax: 250 649 3200
tourism@initiativespg.com
www.tourismpg.com
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Destination

Marketing

Organizations

Tourism Quesnel
Tel: 250 992 8716
Fax: 250 992 2181
quisitor@quesnelbc.com
www.city.quesnel.bc.ca

Tourism Richmond

Tel: 604 821 5474

Fax: 604 821 5475
info@tourismrichmond.com
admin@tourismrichmond.com
www.tourismrichmond.com

Tourism Shuswap
Tel: 250 675 3515
T-Free: 1 866 205 4055
enquiries@csrd.bc.ca
www.shuswap.bc.ca

Tourism Smithers

Tel: 250 847 5072

Fax: 250 847 3337
info@tourismsmithers.com
www.tourismsmithers.com

Tourism Sun Peaks
Tel: 250 578 7222

Fax: 250 578 7223
info@sunpeaksresort.com
www.sunpeaksresort.com

Tourism Vancouver

Tel: 604 682 2222

Fax: 604 682 1717
comments@tourismvancouver.com
www.tourismvancouver.com

Tourism Victoria

Tel: 250 414 6999

Fax: 250 361 9733
info@tourismvictoria.com
www.tourismvictoria.com

Tourism Whistler

Tel: 604 932 3928
T-Free: 1 877 991 9988
www.mywhistler.com

Venture Kamloops

Tel: 250 828 6818

Fax: 250 828 7184
T-Free: 1 888 526 5667
info@venturekamloops.com
www.venturekamloops.com

Vernon Tourism

Tel: 250 542 1415
Fax: 250 545 3114
www.vernontourism.com
info@vernontourism.com

Tourism Chilliwack

Tel: 604 858 8121

Fax: 604 858 0157
info@tourismchilliwack.com
www.tourismchilliwack.com

TOURISM
BRITISH
COLUMBIA

Tourism Prince Rupert
Tel: 250 624 5637

T-Free: 1 800 667 1994
info@tourismprincerupert.com
www.tourismprincerupert.com

www.tourismbc.com www.HelloBC.com
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Cariboo Chilcotin Coast

Tel: 250 392 2226
Fax: 250 392 2838
T-Free: 1 800 663 5885

info@landwithoutlimits.com
www.landwithoutlimits.com

Tourism Vancouver Island

Tel: 250 754 3500
Fax: 250 754 3599
visitor@islands.bc.ca
www.islands.bc.ca

Kootenay Rockies

Tel: 250 427 4838

Fax: 250 427 3344
info@kootenayrockies.com
www.kootenayrockies.com

Northern BC

Tel: 250 561 0432
Fax: 250 561 0450
info@nbctourism.com
www.nbctourism.com

Thompson Okanagan
Tel: 250 860 5999

Fax: 250 860 9993

T-Free: 1 800 567 2275
info@totabc.com
www.thompsonokanagan.com

Vancouver, Coast &
Mountains

Tel: 604 739 9011

Fax: 604 739 0153
info@vcmbc.com
www.coastandmountains.bc.ca

TOURISM
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Other Key

Aboriginal Tourism BC
Tel: 604 980 1088

Fax: 604 980 1099
T-Free: 1 877 266 2822
info@atbc.bc.ca
www.atbc.bc.ca

BC Fishing Resorts &
Outfitters Association
Tel: 250 374 6836

Fax: 250 374 6640
befroa@bcfroa.ca
www.bcfroa.bc.ca

BC Guest Ranch Association
info@bcguestranches.com
www.bcguestranches.com

BC Helicopter & Snowcat
Skiing Operators Association
Tel: 250 542 9020

Fax: 250 542 5070
helicat@bchssoa.com
www.bchssoa.com

BC Lodging and
Campgrounds Association
Tel: 604 945 7676

Fax: 604 945 7606

T-Free: 1 888 923 4678
info@bclca.com
www.bclca.com

BC Restaurant &
Foodservices Association
Tel: 604 669 2239

Fax: 604 669 6175

T-Free: 1 800 663 4482
imcfadden@bcrfa.com
www.bcrfa.com

British Columbia & Yukon
Hotels Association

Tel: 604 681 7164

Fax: 604 681 7649

T-Free: 1 866 220 2032
hotel@bcyha.com
www.bcyha.com

Contacts

Canadian Tourism
Commission

Tel: 613 946 1000
Www.conadctourism.com

Canada West Ski Areas
Association

Tel: 250 542 9020

Fax: 250 542 5070
office@cwsaa.org
Www.cwsaa.org

Council of Tourism
Associations of BC
Tel: 604 685 5956
Fax: 604 685 5915
info@cotabc.com
www.cotabc.com

Guide Outfitters Association
of BC

Tel: 604 278 2688

Fax: 604 278 3440
info@goabc.org

www.goabc.org

Sport Fishing Institute of BC
Tel: 604 270 3439

Fax: 604 270 3422
comments@sportfishing.bc.ca
www.sportfishing.bc.ca

Vancouver Hotel Association
Tel: 604 684 8203

Fax: 604 684 1093
vha@telus.net

www.vhahotels.com

Western Canada Bed and
Breakfast Innkeepers
Association
info@wcbbia.com
www.wcbbia.com

www.HelloBC.com
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300 - 1803 Douglas Street
Victoria, BC V8W 9W5

Corporate website
www.tourismbc.com

Consumer website
www.HelloBC.com



